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TABLE 1—ESTIMATED ANNUAL REPORTING BURDEN '—Continued
Number of Average
Activity rglsunggggr?tfs responses per Troetgl gr?geus"’ll burden per Total hours

P respondent P response
SecoNd POSICArd ....co.eeveiriieiirieeieree e 60 1 60 .03 (2 min.) 2
SUMVEY ettt st 35 1 35 .33 (20 min.) 12

Main Study

Survey invitation letter ... 5,042 1 5,042 .08 (5 min.) 403
Reminder postCard ...........cccceeeiiiiieiiieeeeeeeee e 5,042 1 5,042 .03 (2 min.) 151
NON-response Ieter ........cociiiiiiiiiiiee e 4,173 1 4,173 .08 (5 min.) 334
Non-response questionnaire letter ..........c.cccoceevierieencenen. 4,073 1 4,073 .08 (5 min.) 326
Second POSICArd ........ceeiiiriiieiiieiee e 3,063 1 3,063 .03 (2 min.) 92
SUIVEY oot en s naenes s en e aeen 1,765 1 1,765 | .33 (20 min.) 582
TOMAL et enee | eeereesreesreesnennres | seeesreesneeseennnees | eesireeseeninneneeans | teseeeineenee e 1927

1There are no capital costs or operating and maintenance costs associated with this collection of information.
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The following references are on
display in the Division of Dockets
Management (HFA-305), Food and Drug
Administration, 5630 Fishers Lane, Rm.
1061, Rockville, MD 20852 and are
available for viewing by interested
persons between 9 a.m. and 4 p.m.,
Monday through Friday; they are also
available electronically at http://
www.regulations.gov. FDA has verified
the Web site addresses, as of the date
this document publishes in the Federal
Register, but Web sites are subject to
change over time.
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Dated: July 29, 2016.
Leslie Kux,
Associate Commissioner for Policy.
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BILLING CODE 4164-01-P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Food and Drug Administration

[Docket Nos. FDA-2012-N-1210; FDA—-
2004—-N-0258]

Agency Information Collection
Activities; Announcement of Office of
Management and Budget Approval;
Food Labeling: Nutrition Facts and
Supplement Facts Label and Reference
Amounts Customarily Consumed per
Eating Occasion

AGENCY: Food and Drug Administration,
HHS.

ACTION: Notice.

SUMMARY: The Food and Drug
Administration (FDA) is announcing
that a collection of information entitled
“Food Labeling: Nutrition Facts and
Supplement Facts Label and Reference
Amounts Customarily Consumed Per
Eating Occasion” has been approved by
the Office of Management and Budget
(OMB) under the Paperwork Reduction
Act of 1995.

FOR FURTHER INFORMATION CONTACT: FDA
PRA Staff, Office of Operations, Food
and Drug Administration, Three White
Flint North 10A-12M, 11601
Landsdown St., North Bethesda, MD
20852, PRAStaff@fda.hhs.gov.
SUPPLEMENTARY INFORMATION: On May
27, 2016, the Agency submitted a
proposed collection of information
entitled “Food Labeling: Nutrition Facts

and Supplement Facts Label and
Reference Amounts Customarily
Consumed Per Eating Occasion” to
OMB for review and clearance under 44
U.S.C. 3507. An Agency may not
conduct or sponsor, and a person is not
required to respond to, a collection of
information unless it displays a
currently valid OMB control number.
OMB has now approved the information
collection and has assigned OMB
control number 0910-0813. The
approval expires on July 31, 2019. A
copy of the supporting statement for this
information collection is available on
the Internet at http://www.reginfo.gov/
public/do/PRAMain.

Dated: August 1, 2016.
Leslie Kux,
Associate Commissioner for Policy.
[FR Doc. 2016-18509 Filed 8—-3—16; 8:45 am]
BILLING CODE 4164-01-P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Food and Drug Administration

[Docket Nos. FDA-2016—-M-1122, FDA-
2016-M-1123, FDA-2016-M-1124, FDA-
2016-M-1125, FDA-2016—-M-1165, FDA-
2016-M-1166, FDA-2016-M-1167, FDA-
2016-M-1168, FDA-2016—-M-1222, FDA-
2016-M-1223, FDA-2016—-M-1400, FDA-
2016-M-1401, FDA-2016—-M-1455, FDA-
2016—-M-1459, FDA-2016-M-1754, and
FDA-2016—-M-1755]

Medical Devices; Availability of Safety
and Effectiveness Summaries for
Premarket Approval Applications

AGENCY: Food and Drug Administration,
HHS.
ACTION: Notice.

SUMMARY: The Food and Drug
Administration (FDA) is publishing a
list of premarket approval applications
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