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Reason: Failed to maintain a valid 
bond. 

License Number: 3655F. 
Name: Tranzip International Corp. 
Address: 137 Tunicflower Lane, West 

Windsor, NJ 08550. 
Date Revoked: August 15, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 003864F. 
Name: Fredonia, Inc. 
Address: 531 W. Roosevelt Road, 

Wheaton, IL 60187. 
Date Revoked: August 12, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 4063F. 
Name: VIP Transport, Inc. 
Address: 2703 Wardlow Road, 

Corona, CA 91720. 
Date Revoked: August 13, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 004553F. 
Name: Marianas Steamship Agencies, 

Inc. dba MSA Logistics 
Address: Commercial Port Annex, 

2nd Floor, 1010 Cabras Highway, Piti, 
Guam 96915. 

Date Revoked: August 15, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 012345N. 
Name: Home Run Shipping 

International, Inc. 
Address: 420 W. Merrick Road, Valley 

Stream, NY 11540–0459. 
Date Revoked: August 9, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 015575F. 
Name: Worldwide International, Inc. 
Address: 5900 Roche Drive, Suite 315, 

Columbus, OH 43229. 
Date Revoked: August 14, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 015708N. 
Name: Blue Moon Express Limited. 
Address: Room 1901, 19/F., CC Wu 

Bldg., 302–308 Hennessy Road, 
Wanchai, Hong Kong, Republic of 
China. 

Date Revoked: August 7, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 016037N. 
Name: J.C. Express of Miami, Corp. 
Address: 8548 NW 72nd Street, 

Miami, FL 33166. 
Date Revoked: August 6, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 016650F. 
Name: McCollister’s Transportation 

Systems, Inc. 
Address: 1800 Route 130 North, 

Burlington, NJ 08016. 

Date Revoked: August 16, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 017800NF. 
Name: Nick’s International Shipping 

Inc. 
Address: 1841 Carter Avenue, Bronx, 

NY 10457. 
Dates Revoked: August 8, 2010(N) and 

July 2, 2010 (OFF). 
Reason: Failed to maintain a valid 

bond. 
License Number: 018694N. 
Name: Global Parcel System LLC. 
Address: 8304 Northwest 30th 

Terrace, Miami, FL 33122. 
Date Revoked: August 13, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 019006N. 
Name: ATEC Systems, Ltd. 
Address: 650 S. NorthLake Blvd., 

Suite 400, Altamonte Springs, FL 32701. 
Date Revoked: August 8, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 019355F. 
Name: Abad Air, Inc. 
Address: 10411 NW 28th Street, Suite 

C102, Miami, FL 33172. 
Date Revoked: August 6, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 019403NF. 
Name: Vantage International 

Incorporated dba Trans Cargo Services 
dba Vantage International Inc. 

Address: 2450 6th Avenue South, 
#208, Seattle, WA 98134. 

Date Revoked: August 13, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 019584N. 
Name: Dakota Export, LLC. 
Address: 1413 7th Street, South Fargo, 

ND 58103. 
Date Revoked: August 11, 2010. 
Reason: Surrendered license 

voluntarily. 
License Number: 020400NF. 
Name: LIS Logistic-Global Inc. 
Address: 1322 NW 78th Avenue, 

Miami, FL 33126. 
Date Revoked: August 12, 2010. 
Reason: Failed to maintain a valid 

bond. 
License Number: 020815N. 
Name: F.E.P.A. Enterprises, Inc. dba 

FEPA Logistics (USA). 
Address: 1525 Lakeville Drive, Suite 

#215, Kingwood, TX 77339. 
Date Revoked: August 7, 2010. 
Reason: Failed to maintain a valid 

bond. 

Sandra L. Kusumoto, 
Director, Bureau of Certification and 
Licensing. 
[FR Doc. 2010–21884 Filed 8–31–10; 8:45 am] 

BILLING CODE 6730–01–P 

FEDERAL TRADE COMMISSION 

Agency Information Collection 
Activities; Proposed Collection; 
Comment Request 

AGENCY: Federal Trade Commission 
(‘‘Commission’’ or ‘‘FTC’’). 
ACTION: Notice; request for public 
comment. 

SUMMARY: The FTC intends to conduct 
a survey of consumers to advance its 
understanding of the prevalence of 
consumer fraud and to allow the FTC to 
better serve people who experience 
fraud. The survey is a follow-up to two 
previous surveys – the first was 
conducted in May and June of 2003 and 
the second in November and December 
of 2005. Before gathering this 
information, the FTC is seeking public 
comments on its proposed consumer 
research. Comments will be considered 
before the FTC submits a request for 
Office of Management and Budget 
(‘‘OMB’’) review under the Paperwork 
Reduction Act. 
DATES: Comments must be submitted on 
or before November 1, 2010. 
ADDRESSES: Interested parties are 
invited to submit written comments 
electronically or in paper form by 
following the instructions in the 
Request for Comments part of the 
SUPPLEMENTARY INFORMATION section 
below. Comments in electronic form 
should be submitted by using the 
following weblink: (https:// 
ftcpublic.commentworks.com/ftc/ 
fraudsurvey2010) (and following the 
instructions on the web-based form). 
Comments filed in paper form should be 
mailed or delivered to the following 
address: Federal Trade Commission, 
Office of the Secretary, Room H-135 
(Annex J), 600 Pennsylvania Avenue, 
N.W., Washington, DC 20580, in the 
manner detailed in the ‘‘Request for 
Public Comments’’ part of the 
SUPPLEMENTARY INFORMATION section 
below. 

FOR FURTHER INFORMATION CONTACT: 
Requests for additional information 
should be addressed to Keith B. 
Anderson, Economist, Bureau of 
Economics, Federal Trade Commission, 
600 Pennsylvania Avenue NW, Mail 
Stop NJ-4136, Washington, DC 20580. 
Telephone: (202) 326-3428. 
SUPPLEMENTARY INFORMATION: 

1. Background 

Under the Paperwork Reduction Act, 
44 U.S.C. 3501-3521 (‘‘PRA’’), federal 
agencies must obtain approval from 
OMB for each collection of information 
they conduct or sponsor. ‘‘Collection of 
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1 The survey instrument for the 2005 Consumer 
Fraud Survey is attached to the 2007 report as 
Appendix B. 

2 The comment must be accompanied by an 
explicit request for confidential treatment, 
including the factual and legal basis for the request, 
and must identify the specific portions of the 
comment to be withheld from the public record. 
The request will be granted or denied by the 
Commission’s General Counsel, consistent with 
applicable law and the public interest. See FTC 
Rule 4.9(c), 16 CFR 4.9(c). 

information’’ means agency requests or 
requirements that members of the public 
submit reports, keep records, or provide 
information to a third party. 44 U.S.C. 
3502(3), 5 CFR 1320.3(c). As required by 
section 3506(c)(2)(A) of the PRA, the 
FTC is providing this opportunity for 
public comment before requesting that 
OMB grant clearance for the current 
proposed survey. 

In 2003, OMB approved the FTC’s 
request to conduct a survey on 
consumer fraud and assigned OMB 
Control Number 3084-0125. The FTC 
completed the consumer research in 
June 2003 and issued its report, 
‘‘Consumer Fraud in the United States: 
An FTC Survey,’’ in August 2004 (http:// 
www.ftc.gov/reports/consumerfraud/ 
040805confraudrpt.pdf). 

In November 2005, OMB approved 
the Commission’s request to reinstate 
this clearance. The second survey was 
conducted in November and December 
2005. A report, ‘‘Consumer Fraud in the 
United States: The Second FTC Survey,’’ 
detailing the results of the second 
survey, was issued in October 2007 
(http://www.ftc.gov/opa/2007/10/ 
fraud.pdf). The 2005 survey asked about 
consumers’ experiences with 14 specific 
and two more general types of fraud 
during the previous year. Among frauds 
covered by the survey were whether the 
person had purchased a weight-loss 
product that did not work as promised, 
whether the person had fallen victim to 
an advance-fee loan scam, and whether 
the person had paid someone to remove 
derogatory information from his or her 
credit report. According to the survey 
results, 30.2 million adults in the 
United States – 13.5 percent of all adults 
in the country – had been a victim 
during the previous year of one or more 
of the frauds included in the survey. 

Among the 14 specific frauds 
included in the survey, the most 
frequently reported was the purchase of 
a weight-loss product that the seller 
represented would allow the user to 
easily lose a substantial amount of 
weight or lose the weight without diet 
or exercise. However, in fact, consumers 
who tried the product found that they 
only lost a little of the weight they had 
expected to lose or failed to lose any 
weight at all. This was experienced by 
4.8 million adults – 2.1 percent of the 
adult population. 

2. Description of the Collection of 
Information and Proposed Use 

The FTC proposes to conduct a 
telephone survey of up to 4,100 
randomly-selected consumers 
nationwide age 18 and over – 100 in a 
pretest and 4,000 in the main survey – 
in order to gather specific information 

on the incidence of consumer fraud in 
the general population. In order to 
obtain a more reliable picture of the 
experience of demographic groups that 
the earlier surveys found to be at an 
elevated risk of becoming victims of 
consumer fraud – including Hispanics, 
African Americans, and Native 
Americans – the survey may oversample 
members of these groups. All 
information will be collected on a 
voluntary basis, and the identities of the 
consumers will remain confidential. 
Subject to OMB approval for the survey, 
the FTC will contract with a consumer 
research firm to identify consumers and 
conduct the survey. The results will 
assist the FTC in determining the 
incidence of consumer fraud in the 
general population and whether the 
type or frequency of consumer frauds is 
changing. This information will inform 
the FTC about how best to combat 
consumer fraud. 

The FTC intends to use a sample size 
similar to that used in the 2005 survey. 
The questions will be very similar to the 
2005 survey so that the results from the 
2005 survey can be used as a baseline 
for a time-series analysis.1 The FTC may 
choose to conduct another follow-up 
survey in approximately five years. 

3. Estimated Hours Burden 

The FTC will pretest the survey on 
approximately 100 respondents to 
ensure that all questions are easily 
understood. This pretest will take 
approximately 15 minutes per person 
and 25 hours as a whole (100 
respondents x 15 minutes each). 
Answering the consumer survey will 
require approximately 15 minutes per 
respondent and 1,000 hours as a whole 
(4,000 respondents x 15 minutes each). 
Thus, cumulative total burden hours for 
the first year of the clearance will 
approximate 1,025 hours. 

4. Estimated Cost Burden 

The cost per respondent should be 
negligible. Participation is voluntary 
and will not require start-up, capital, or 
labor expenditures by respondents. 

5. Request for Public Comments 

The FTC invites comments on: (1) 
Whether the proposed collections of 
information are necessary for the proper 
performance of the functions of the FTC, 
including whether the information will 
have practical utility; (2) the accuracy of 
the FTC’s estimate of the burden of the 
proposed collections of information; (3) 
ways to enhance the quality, utility, and 

clarity of the information to be 
collected; and (4) ways to minimize the 
burden of collecting information on 
those who are to respond, including 
through the use of appropriate 
automated, electronic, mechanical, or 
other technological collection 
techniques or other forms of information 
technology, e.g., permitting electronic 
submission of responses. 

Interested parties are invited to 
submit written comments electronically 
or in paper form. Comments should 
refer to ‘‘Consumer Fraud Survey 2010, 
FTC File No. P105502’’ to facilitate the 
organization of comments. Please note 
that your comment – including your 
name and your state – will be placed on 
the public record of this proceeding, 
including on the publicly accessible 
FTC Website, at (http://www.ftc.gov/os/ 
publiccomments.shtm). 

Because comments will be made 
public, they should not include any 
sensitive personal information, such as 
an individual’s Social Security Number; 
date of birth; driver’s license number or 
other state identification number, or 
foreign country equivalent; passport 
number; financial account number; or 
credit or debit card number. Comments 
also should not include any sensitive 
health information, such as medical 
records or other individually 
identifiable health information. In 
addition, comments should not include 
any ‘‘[t]rade secret or any commercial or 
financial information which is obtained 
from any person and which is privileged 
or confidential. . . .,’’ as provided in 
Section 6(f) of the Federal Trade 
Commission Act (‘‘FTC Act’’), 15 U.S.C. 
46(f), and FTC Rule 4.10(a)(2), 16 CFR 
4.10(a)(2). Comments containing 
material for which confidential 
treatment is requested must be filed in 
paper form, must be clearly labeled 
‘‘Confidential,’’ and must comply with 
FTC Rule 4.9(c), 16 CFR 4.9(c).2 

Because paper mail addressed to the 
FTC is subject to delay due to 
heightened security screening, please 
consider submitting your comments in 
electronic form. Comments filed in 
electronic form should be submitted by 
using the following weblink: (https:// 
ftcpublic.commentworks.com/ftc/ 
fraudsurvey2010) (and following the 
instructions on the web-based form). To 
ensure that the Commission considers 
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an electronic comment, you must file it 
on the web-based form at the weblink: 
(https://ftcpublic.commentworks.com/ 
ftc/fraudsurvey2010). If this Notice 
appears at (http://www.regulations.gov/ 
search/index.jsp), you may also file an 
electronic comment through that 
website. The Commission will consider 
all comments that regulations.gov 
forwards to it. You may also visit the 
FTC Website at (http://www.ftc.gov) to 
read the Notice and the news release 
describing it. 

A comment filed in paper form 
should include the ‘‘Consumer Fraud 
Survey 2010, FTC File No. P105502’’ 
reference both in the text and on the 
envelope, and should be mailed or 
delivered to the following address: 
Federal Trade Commission, Office of the 
Secretary, Room H-135 (Annex J), 600 
Pennsylvania Avenue, NW, Washington, 
DC 20580. The FTC is requesting that 
any comment filed in paper form be sent 
by courier or overnight service, if 
possible, because U.S. postal mail in the 
Washington area and at the Commission 
is subject to delay due to heightened 
security precautions. 

The FTC Act and other laws the 
Commission administers permit the 
collection of public comments to 
consider and use in this proceeding as 

appropriate. The Commission will 
consider all timely and responsive 
public comments that it receives, 
whether filed in paper or electronic 
form. Comments received will be 
available to the public on the FTC 
Website, to the extent practicable, at 
(http://www.ftc.gov/os/ 
publiccomments.shtm). As a matter of 
discretion, the Commission makes every 
effort to remove home contact 
information for individuals from the 
public comments it receives before 
placing those comments on the FTC 
Website. More information, including 
routine uses permitted by the Privacy 
Act, may be found in the FTC’s privacy 
policy, at (http://www.ftc.gov/ftc/ 
privacy.shtm). 

By direction of the Commission. 

Donald S. Clark, 
Secretary. 
[FR Doc. 2010–21886 Filed 8–31–10; 8:45 am] 

BILLING CODE 6750–01–S 

FEDERAL TRADE COMMISSION 

Granting of Request for Early 
Termination of the Waiting Period 
Under the Premerger Notification 
Rules 

Section 7A of the Clayton Act, 
15 U.S.C. 18a, as added by Title II of the 
Hart-Scott Rodino Antitrust 
Improvements Act of 1976, requires 
persons contemplating certain mergers 
or acquisitions to give the Federal Trade 
Commission and the Assistant Attorney 
General advance notice and to wait 
designated periods before 
consummation of such plans. Section 
7A(b)(2) of the Act permits the agencies, 
in individual cases, to terminate this 
waiting period prior to its expiration 
and requires that notice of this action be 
published in the Federal Register. 

The following transactions were 
granted early termination of the waiting 
period provided by law and the 
premerger notification rules. The grants 
were made by the Federal Trade 
Commission and the Assistant Attorney 
General for the Antitrust Division of the 
Department of Justice. Neither agency 
intends to take any action with respect 
to these proposed acquisitions during 
the applicable waiting period. 

TRANSACTION GRANTED EARLY TERMINATION 

ET date Trans No. 
ET 

REQ 
status 

Party name 

26–JUL–10 ............................................................... 20100914 G Natural Gas Partners VIII, LP. 
G The Goldman Sachs Group, Inc. 
G Cedar Bay Operating Services, LLC. 
G Gray Hawk Power Corporation. 
G Cedar Bay Management Services Company. 
G Cedar Power Corporation. 
G Cogentrix Operating Services Holdings LLC. 
G Raptor Holdings Company. 
G Cogentrix Eastern America LLC. 
G Cogentrix Energy LLC. 

20100915 G Patterson-UTI Energy, Inc. 
G Key Energy Services, Inc. 
G Key Energy Pressure Pumping Services, LLC. 
G Key Electric Wireline Services, LLC. 

20100924 G Thomas H. Lee Equity Fund VI, LP. 
G Parthenon Investors II, LP. 
G Intermedix Corporation. 

27–JUL–10 ............................................................... 20100456 G Schlumberger N.V. (Schlumberger Limited). 
G Smith International, Inc. 
G Smith International, Inc. 

20100910 G Galaxy PEF Holding LLC. 
G Otera US Holding Inc. 
G CW Financial Services LLC. 

20100911 G Galaxy CF UST Investment Holdings LLC. 
G Otera US Holding Inc. 
G CW Financial Services LLC. 

30–JUL–10 ............................................................... 20100884 G Cott Corporation. 
G Stanley A. Star. 
G Cliffstar Corporation. 
G Star World Trading Company. 
G Harvest Glassic LLC. 
G Star Realty Property. 
G ShanStar Biotech, Inc. 
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