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Kayla Fajota at kfajota@usccr.gov.
Persons who desire additional
information may contact the Regional
Programs Unit at (202) 809-9618.
Records and documents discussed
during the meeting will be available for
public viewing as they become available
at www.facadatabase.gov. Persons
interested in the work of this advisory
committee are advised to go to the
Commission’s website, www.usccr.gov,
or to contact the Regional Programs Unit
at the above phone number or email
address.

Agenda

Wednesday, July 27, 2022, from 3:00

p.m. (CT)

1. Welcome & Roll Call

II. Opening Remarks

III. Panel I: Voting Rights Briefing—
Panelist Presentations

IV. Question and Answer: Committee
and Presenters

V. Public Comment

VL. Closing Remarks

VII. Adjournment

Dated: July 3, 2022.

David Mussatt,

Supervisory Chief, Regional Programs Unit.

[FR Doc. 2022-14529 Filed 7-13-22; 8:45 am]

BILLING CODE P

DEPARTMENT OF COMMERCE

Foreign-Trade Zones Board
[B-8-2022]

Foreign-Trade Zone (FTZ) 43—Battle
Creek, Michigan; Authorization of
Production Activity; Pfizer, Inc. (Lipid
Active Pharmaceutical Ingredients);
Kalamazoo, Michigan

On March 11, 2022, Pfizer, Inc.
submitted a notification of proposed
production activity to the FTZ Board for
its facility within Subzone 43E, in
Kalamazoo, Michigan.

The notification was processed in
accordance with the regulations of the
FTZ Board (15 CFR part 400), including
notice in the Federal Register inviting
public comment (87 FR 15911, March
21, 2022). On July 11, 2022, the
applicant was notified of the FTZ
Board’s decision that no further review
of the activity is warranted at this time.
The production activity described in the
notification was authorized, subject to
the FTZ Act and the FTZ Board’s
regulations, including Section 400.14.

Dated: July 11, 2022.

Andrew McGilvray,

Executive Secretary.

[FR Doc. 202215087 Filed 7-13-22; 8:45 am]
BILLING CODE 3510-DS-P

DEPARTMENT OF COMMERCE
International Trade Administration

Corporation for Travel Promotion
Board of Directors

AGENCY: International Trade
Administration, U.S. Department of
Commerce.

ACTION: Notice of an opportunity for
travel and tourism industry leaders to
apply for membership on the Board of
Directors of the Corporation for Travel
Promotion.

SUMMARY: The Department of Commerce
is currently seeking applications from
travel and tourism leaders from specific
industry sectors for membership on the
Board of Directors (Board) of the
Corporation for Travel Promotion (doing
business as Brand USA). The purpose of
the Board is to guide the Corporation for
Travel Promotion on matters relating to
the promotion of the United States as a
travel destination and communication
of travel facilitation issues, among other
tasks.

DATES: All applications must be
received by the National Travel and
Tourism Office by close of business on
Friday, September 9, 2022.

ADDRESSES: Please submit application
information by email to CTPBoard@
trade.gov.

FOR FURTHER INFORMATION CONTACT: Julie
Heizer, National Travel and Tourism
Office, U.S. Department of Commerce;
telephone: 202-482—-0140; email:
CTPBoard@trade.gov.

SUPPLEMENTARY INFORMATION: The
Travel Promotion Act of 2009 (TPA) was
signed into law on March 4, 2010 and
was amended in July 2010, December
2014, and again in December 2019. The
TPA established the Corporation for
Travel Promotion (the Corporation), as a
non-profit corporation charged with the
development and execution of a plan to
(A) provide useful information to those
interested in traveling to the United
States; (B) identify and address
perceptions regarding U.S. entry
policies; (C) maximize economic and
diplomatic benefits of travel to the
United States through the use of various
promotional tools; (D) ensure that
international travel benefits all States,
territories of the United States, and the
District of Columbia; (E) identify
opportunities to promote tourism to
rural and urban areas equally, including
areas not traditionally visited by
international travelers; (F) give priority
to countries and populations most likely
to travel to the United States; and (G)
promote tourism to the United States

through digital media, online platforms,
and other appropriate mediums.

The Corporation is governed by a
Board of Directors, consisting of 11
members with knowledge of
international travel promotion or
marketing, broadly representing various
regions of the United States. The TPA
directs the Secretary of Commerce (after
consultation with the Secretary of
Homeland Security and the Secretary of
State) to appoint the Board of Directors
for the Corporation.

At this time, the Department will be
selecting four individuals with the
appropriate expertise and experience
from specific sectors of the travel and
tourism industry to serve on the Board
as follows:

1. One member having appropriate
expertise and experience in the
Attractions or Recreations sector;

2. One member having appropriate
expertise and experience in the
Commercial or Private Passenger Air
sector;

3. One member having appropriate
expertise and experience in Immigration
Law and Policy; and

4. One member having appropriate
expertise and experience in the Land or
Sea Passenger Transportation sector.

To be eligible for Board membership,
individuals must have international
travel and tourism marketing
experience, be a current or former chief
executive officer, chief financial officer,
or chief marketing officer or have held
an equivalent management position.
Additional consideration will be given
to individuals who have experience
working in U.S. multinational entities
with marketing budgets, and/or who are
audit committee financial experts as
defined by the Securities and Exchange
Comumission (in accordance with 15
U.S.C. 7265). Individuals must be U.S.
citizens, and in addition, cannot be
federally registered lobbyists or
registered as a foreign agent under the
Foreign Agents Registration Act of 1938,
as amended.

Members of the Board are selected, in
accordance with applicable Department
of Commerce guidelines, based on their
ability to carry out the objectives of the
Board and in a manner that ensures that
the Board is balanced in terms of points
of views, industry subsector, geography,
and company size. The diverse
membership of the Board assures
perspectives and expertise reflecting the
full breadth of the Board’s
responsibilities and, where possible, the
Department of Commerce will also
consider the ethnic, racial, and gender
diversity and various abilities of the
United States population.
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