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Abstract: Pursuant to section 313 of
EPCRA, certain facilities that
manufacture, process, or otherwise use
specified toxic chemicals in amounts
above reporting threshold levels must
submit annually to EPA and to
designated State or Tribal officials toxic
chemical release forms containing
information specified by EPA. 42 U.S.C.
11023. In addition, pursuant to section
6607 of the Pollution Prevention Act
(PPA), facilities reporting under section
313 of EPCRA must also report
pollution prevention and waste
management data, including recycling
information, for such chemicals. 42
U.S.C. 13106. EPA compiles and stores
these reports in a publicly accessible
database known as the Toxics Release
Inventory (TRI).

Form numbers: 9350-1, 9350-2,
9350-3.

Respondents/affected entities: Private
businesses.

Respondent’s obligation to respond:
Mandatory per 40 CFR part 372.

Estimated number of respondents:
23,116 (total).

Frequency of response: Annual.

Total estimated burden: 3,555,998
hours (per year). Burden is defined at 5
CFR 1320.03(b).

Total estimated cost: $183,418,377
(per year), includes $0 annualized
capital or operation & maintenance
costs.

Changes in the estimates: There is an
increase of 33,262 hours in the total
estimated respondent burden compared
with the ICR currently approved by
OMB. This increase is due to the lifting
of the Administrative Stay of hydrogen
sulfide reporting requirements, the
addition of ortho-nitrotoluene to the TRI
chemical list, and an increase in the
number of facilities reporting to TRI.

Spencer Clark,

Acting Director, Collection Strategies
Division.

[FR Doc. 2014-17618 Filed 7-25-14; 8:45 am]
BILLING CODE 6560-50—P

FEDERAL COMMUNICATIONS
COMMISSION

[MB Docket No. 03—185; DA 14-996]

Media Bureau Seeks Comment on
Petition for Blanket Extension or
Waiver

AGENCY: Federal Communications
Commission.

ACTION: Notice.

SUMMARY: This document announces
that Media Bureau of the Federal
Communications Commission is seeking

comment on a Petition for Blanket
Extension or Waiver filed by Advanced
Television Broadcasting Alliance
requesting that the Commission grant a
“blanket extension or waiver” and
extend the expiration date of all
outstanding construction permits for
new digital low power television and
TV translator stations to the September
1, 2015 digital transition deadline.
DATES: Comments are due August 14,
2014. Reply comments are due August
29, 2014.

ADDRESSES: Office of the Secretary,
Federal Communications Commission,
445 12th Street SW., Room TW-A325,
Washington, DC 20554.

FOR FURTHER INFORMATION CONTACT:
Shaun Mabher, Video Division, Media
Bureau, Federal Communications
Commission, Shaun.Maher@fcc.gov,
(202) 418-2324.

SUPPLEMENTARY INFORMATION: This is a
synopsis of the Media Bureau’s Public
Notice (Notice) in MB Docket No. 03—
185; DA 14-996, released July 14, 2014.
Advance Television Broadcasting
Alliance (ATBA) filed its Petition
requesting that the Federal
Communications Commission
(Commission) grant a “blanket
extension or waiver’” and extend the
expiration date of all outstanding
construction permits for new digital low
power television (LPTV) and TV
translator stations to the September 1,
2015 digital transition deadline. This
proceeding will be treated as “permit
but disclose” for purposes of the
Commission’s ex parte rules. See
generally 47 CFR 1.1200-1.1216. As a
result of the permit-but-disclose status
of this proceeding, ex parte
presentations will be governed by the
procedures set forth in § 1.1206 of the
Commission’s rules applicable to non-
restricted proceedings. Given that all
comments will be posted to the
Commission’s Electronic Comment
Filing System, the Media Bureau is
waiving the requirement that parties be
served hard copies of the comments and
reply comments in this proceeding,
pursuant to § 1.3 of the Commission’s
rules. Interested parties may file
comments on or before August 14, 2014
and reply comments on or before
August 29, 2014. All filings must
reference MB Docket No. 03—185. In
order to be considered part of the
official record, comments must be filed
using: (1) The Commission’s Electronic
Comment Filing System (ECFS), (2) the
Federal Government’s eRulemaking
Portal, or (3) by filing paper copies.
Comments sent via email to the
Commission that do not use the ECFS
form described below will be

considered informal and will not be part
of the official record.

¢ Electronic Filers: Comments may be
filed electronically using the Internet by
accessing the ECFS: http://www.fcc.gov/
cgb/ecfs/ or the Federal eRulemaking
Portal: http://www.regulations.gov.
Filers should follow the instructions
provided on the Web site for submitting
comments.

e For ECFS filers, in completing the
transmittal screen, filers should include
their full name, U.S. Postal Service
mailing address, and the applicable
docket number: MB Docket No. 03—185.
Parties may also submit an electronic
comment by Internet email. To get filing
instructions, filers should send an email
to ecfs@fcc.gov, and include the
following words in the body of the
message: ‘“‘get form”. A sample form and
instructions will be sent in response.

¢ Paper Filers: Parties who choose to
file by paper must file an original and
four copies of each filing. Filings can be
sent by hand or messenger delivery, by
commercial overnight courier, or by
first-class or overnight U.S. Postal
Service mail (although we continue to
experience delays in receiving U.S.
Postal Service mail). All filings must be
addressed to the Commission’s
Secretary, Marlene H. Dortch, Office of
the Secretary, Federal Communications
Commission.

e All hand-delivered or messenger-
delivered paper filings for the
Commission’s Secretary must be
delivered to FCC Headquarters at 445
12th St. SW., Room TW-A325,
Washington, DC 20554. All hand
deliveries must be held together with
rubber bands or fasteners. Any
envelopes must be disposed of before
entering the building. The filing hours
are 8:00 a.m. to 7:00 p.m.

e Commercial overnight mail (other
than U.S. Postal Service Express Mail
and Priority Mail) must be sent to 9300
East Hampton Drive, Capitol Heights,
MD 20743.

e U.S. Postal Service first-class mail,
Express Mail, and Priority Mail must be
addressed to 445 12th Street SW.,
Washington, DC 20554.

One copy of each filing must be sent
to Shaun Maher, Media Bureau, Video
Division, Room 2—-C864, 445 12th Street
SW., Washington, DC 20554 or
Shaun.Maher@fcc.gov. Parties must also
serve one copy with the Commission’s
copy contractor, Best Copy and Printing,
Inc. (BCPI), Portals II, 445 12th Street
SW., Room CY-B402, Washington, DC
20554, (202) 488-5300, or via email to
fec@bcpiweb.com.

Filings are available through ECFS
and are also available for public
inspection and copying during regular
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business hours at the FCC Reference
Information Center, Portals II, 445 12th
St. SW., Room CY-A257, Washington,
DC 20554, telephone (202) 418-0270.
They may also be purchased from the
Commission’s duplicating contractor,
Best Copy and Printing, Inc., Portals II,
445 12th St. SW., Room CY-B402,
Washington, DC 20554, telephone (202)
488-5300, facsimile (202) 488-5563, or
via email at fcc@bcpiweb.com.

Alternate formats of this Public Notice
(computer diskette, large print, audio
recording, or Braille) are available to
persons with disabilities by contacting
the Consumer and Governmental Affairs
Bureau at (202) 418-0530 or (202) 418—
0432 (TTY).

Federal Communications Commission.
David Brown,

Associate Chief, Video Division, Media
Bureau.

[FR Doc. 2014-17714 Filed 7-25-14; 8:45 am]
BILLING CODE 6712-01-P

FEDERAL TRADE COMMISSION
[File No. 142 3121]

Made in the USA Brand, LLC; Analysis
To Aid Public Comment

AGENCY: Federal Trade Commission.
ACTION: Proposed consent agreement.

SUMMARY: The consent agreement in this
matter settles alleged violations of
federal law prohibiting unfair or
deceptive acts or practices. The attached
Analysis to Aid Public Comment
describes both the allegations in the
draft complaint and the terms of the
consent order—embodied in the consent
agreement—that would settle these
allegations.

DATES: Comments must be received on
or before August 22, 2014.

ADDRESSES: Interested parties may file a
comment at https://
ftepublic.commentworks.com/ftc/
usabrandconsent online or on paper, by
following the instructions in the
Request for Comment part of the
SUPPLEMENTARY INFORMATION section
below. Write “Made in the USA Brand,
LLC—Consent Agreement; File No. 142
3121” on your comment and file your
comment online at https://
ftepublic.commentworks.com/ftc/
usabrandconsent by following the
instructions on the web-based form. If
you prefer to file your comment on
paper, mail your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
600 Pennsylvania Avenue NW., Suite
CC-5610 (Annex D), Washington, DC

20580, or deliver your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
Constitution Center, 400 7th Street SW.,
5th Floor, Suite 5610 (Annex D),
Washington, DC 20024.

FOR FURTHER INFORMATION CONTACT: ]ulia
Solomon Ensor, Bureau of Consumer
Protection, (202—-326-2377), 600
Pennsylvania Avenue NW., Washington,
DC 20580.

SUPPLEMENTARY INFORMATION: Pursuant
to Section 6(f) of the Federal Trade
Commission Act, 15 U.S.C. 46(f), and
FTC Rule 2.34, 16 CFR 2.34, notice is
hereby given that the above-captioned
consent agreement containing consent
order to cease and desist, having been
filed with and accepted, subject to final
approval, by the Commission, has been
placed on the public record for a period
of thirty (30) days. The following
Analysis to Aid Public Comment
describes the terms of the consent
agreement, and the allegations in the
complaint. An electronic copy of the
full text of the consent agreement
package can be obtained from the FTC
Home Page (for July 22, 2014), on the
World Wide Web, at http://www.ftc.gov/
os/actions.shtm.

You can file a comment online or on
paper. For the Commission to consider
your comment, we must receive it on or
before August 22, 2014. Write “Made in
the USA Brand, LLC—Consent
Agreement; File No. 142 3121” on your
comment. Your comment—including
your name and your state—will be
placed on the public record of this
proceeding, including, to the extent
practicable, on the public Commission
Web site, at http://www.ftc.gov/os/
publiccomments.shtm. As a matter of
discretion, the Commission tries to
remove individuals’ home contact
information from comments before
placing them on the Commission Web
site.

Because your comment will be made
public, you are solely responsible for
making sure that your comment does
not include any sensitive personal
information, like anyone’s Social
Security number, date of birth, driver’s
license number or other state
identification number or foreign country
equivalent, passport number, financial
account number, or credit or debit card
number. You are also solely responsible
for making sure that your comment does
not include any sensitive health
information, like medical records or
other individually identifiable health
information. In addition, do not include
any “[t]rade secret or any commercial or
financial information which . . . is
privileged or confidential,” as discussed

in Section 6(f) of the FTC Act, 15 U.S.C.
46(f), and FTC Rule 4.10(a)(2), 16 CFR
4.10(a)(2). In particular, do not include
competitively sensitive information
such as costs, sales statistics,
inventories, formulas, patterns, devices,
manufacturing processes, or customer
names.

If you want the Commission to give
your comment confidential treatment,
you must file it in paper form, with a
request for confidential treatment, and
you have to follow the procedure
explained in FTC Rule 4.9(c), 16 CFR
4.9(c).* Your comment will be kept
confidential only if the FTC General
Counsel, in his or her sole discretion,
grants your request in accordance with
the law and the public interest.

Postal mail addressed to the
Commission is subject to delay due to
heightened security screening. As a
result, we encourage you to submit your
comments online. To make sure that the
Commission considers your online
comment, you must file it at https://
ftepublic.commentworks.com/ftc/
usabrandconsent by following the
instructions on the web-based form. If
this Notice appears at http://
www.regulations.gov/#!home, you also
may file a comment through that Web
site.

If you file your comment on paper,
write “Made in the USA Brand, LLC—
Consent Agreement; File No. 142 3121”
on your comment and on the envelope,
and mail your comment to the following
address: Federal Trade Commission,
Office of the Secretary, 600
Pennsylvania Avenue NW., Suite CC—
5610 (Annex D), Washington, DC 20580,
or deliver your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
Constitution Center, 400 7th Street SW.,
5th Floor, Suite 5610 (Annex D),
Washington, DC 20024. If possible,
submit your paper comment to the
Commission by courier or overnight
service.

Visit the Commission Web site at
http://www.ftc.gov to read this Notice
and the news release describing it. The
FTC Act and other laws that the
Commission administers permit the
collection of public comments to
consider and use in this proceeding as
appropriate. The Commission will
consider all timely and responsive
public comments that it receives on or
before August 22, 2014. You can find
more information, including routine

1In particular, the written request for confidential
treatment that accompanies the comment must
include the factual and legal basis for the request,
and must identify the specific portions of the
comment to be withheld from the public record. See
FTC Rule 4.9(c), 16 CFR 4.9(c).
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