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(25) What procedures should be in 
place to prevent potential inaccurate or 
fraudulent claims regarding feedstock 
production practices or chain of custody 
claims, how should monitoring occur to 
identify such inaccurate claims, and 
what should the remedy be when such 
inaccurate claims are discovered? 

(26) What preemptive measures are 
appropriate to guard program integrity 
against both potential intentional fraud 
and inadvertent reversal or nonaccrual 
of credited GHG emissions benefits? 

William Hohenstein, 
Director, Office of Energy and Environmental 
Policy. 
[FR Doc. 2024–14126 Filed 6–26–24; 8:45 am] 

BILLING CODE 3410–GL–P 

DEPARTMENT OF COMMERCE 

Office of the Secretary 

[Docket No.: 240612–0157] 

Public Availability of Department of 
Commerce FY 2022 Service Contract 
Inventory Data 

AGENCY: Office of the Secretary, 
Department of Commerce. 
ACTION: Notice of public availability. 

SUMMARY: In accordance with section 
743 of division C of the Consolidated 
Appropriations Act of 2010, the 
Department of Commerce (DOC) is 
publishing this notice to advise the 
public of the availability of the Fiscal 
Year (FY) 2022 Service Contract 
Inventory data, a report that analyzes 
DOC’s FY 2022 Service Contract 
Inventory and a plan for the analysis of 
FY 2023 Service Contract Inventory. 
ADDRESSES: The Department of 
Commerce’s FY 2022 Service Contract 
Inventory is included in the 
government-wide inventory available at: 
https://www.acquisition.gov/service- 
contract-inventory, which can be 
filtered to display the FY 2022 
inventory for each agency. In addition to 
the link to access DOC’s FY 2022 service 
contract inventory, the FY 2022 
Analysis Report and Plan for analyzing 
the FY 2023 data is on the Office of 
Acquisition Management homepage at 
the following link: https://
www.commerce.gov/oam/resources/ 
service-contract-inventory. 
FOR FURTHER INFORMATION CONTACT: 
Questions regarding the service contract 
inventory should be directed to Virna 
Winters, Executive Director, Acquisition 
Policy, Oversight and Workforce at 202– 
482–4248 or vwinters@doc.gov. 
SUPPLEMENTARY INFORMATION: The 
service contract inventory provides 

information on service contract actions 
over $150,000 made in FY 2022. The 
information is organized by function to 
show how contracted resources are 
distributed throughout the agency. The 
inventory has been developed in 
accordance with guidance on service 
contract inventories issued on 
November 5, 2010, by the Office of 
Management and Budget’s Office of 
Federal Procurement Policy (OFPP) and 
Federal Acquisition Regulation (FAR) 
4.17. DOC is publishing this notice to 
advise the public of the availability of 
the FY 2022 Service Contract Inventory 
data and a plan for the analysis of FY 
2023 Service Contract Inventory. 

Olivia J. Bradley, 
Senior Procurement Executive and Director 
for Acquisition Management. 
[FR Doc. 2024–14118 Filed 6–26–24; 8:45 am] 

BILLING CODE 3510–DT–P 

DEPARTMENT OF COMMERCE 

International Trade Administration 

Corporation for Travel Promotion 
Board of Directors 

AGENCY: International Trade 
Administration, U.S. Department of 
Commerce. 
ACTION: Notice of an opportunity for 
travel and tourism industry leaders to 
apply for membership on the Board of 
Directors of the Corporation for Travel 
Promotion (Corporation). 

SUMMARY: The Department of Commerce 
(Department) is currently seeking 
applications from travel and tourism 
leaders from specific industry sectors 
for membership on the Board of 
Directors (Board) of the Corporation 
(doing business as Brand USA). The 
purpose of the Board is to guide the 
Corporation on matters relating to the 
promotion of the United States as a 
travel destination and communication 
of travel facilitation issues, among other 
tasks. 
DATES: All applications must be 
received by the National Travel and 
Tourism Office by close of business on 
Friday, September 6, 2024. 
ADDRESSES: Please submit application 
information by email to CTPBoard@
trade.gov. 

FOR FURTHER INFORMATION CONTACT: Curt 
Cottle, National Travel and Tourism 
Office, U.S. Department of Commerce; 
telephone: 202–482–4601; email: 
CTPBoard@trade.gov. 
SUPPLEMENTARY INFORMATION: The 
Travel Promotion Act of 2009 (TPA) was 
signed into law on March 4, 2010, and 

was amended in July 2010, December 
2014, and again in December 2019. The 
TPA established the Corporation as a 
non-profit corporation charged with the 
development and execution of a plan to 
(A) provide useful information to those 
interested in traveling to the United 
States; (B) identify and address 
perceptions regarding U.S. entry 
policies; (C) maximize economic and 
diplomatic benefits of travel to the 
United States through the use of various 
promotional tools; (D) ensure that 
international travel benefits all States, 
territories of the United States, and the 
District of Columbia; (E) identify 
opportunities to promote tourism to 
rural and urban areas equally, including 
areas not traditionally visited by 
international travelers; (F) give priority 
to countries and populations most likely 
to travel to the United States; and (G) 
promote tourism to the United States 
through digital media, online platforms, 
and other appropriate mediums. 

The Corporation is governed by a 
Board of Directors, consisting of 11 
members with knowledge of 
international travel promotion or 
marketing, broadly representing various 
regions of the United States. The TPA 
directs the Secretary of Commerce (after 
consultation with the Secretary of 
Homeland Security and the Secretary of 
State) to appoint the Board for the 
Corporation. 

At this time, the Department will be 
selecting four individuals with the 
appropriate expertise and experience 
from specific sectors of the travel and 
tourism industry to serve on the Board 
as follows: 

1. One member having appropriate 
expertise and experience as a State 
Tourism Office representative; 

2. One member having appropriate 
expertise and experience as a City 
Convention and Visitors’ Bureau 
representative; 

3. One member having appropriate 
expertise and experience in the Hotel 
Accommodations sector; and 

4. One member having appropriate 
expertise and experience in the 
Restaurant sector. 

To be eligible for Board membership, 
individuals must have international 
travel and tourism marketing 
experience, and be a current or former 
chief executive officer, chief financial 
officer, or chief marketing officer or 
have held an equivalent management 
position. Additional consideration will 
be given to individuals who have 
experience working in U.S. 
multinational entities with marketing 
budgets, and/or who are audit 
committee financial experts as defined 
by the Securities and Exchange 
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